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In this resume I have elaborated on my varied experience and some of my accomplishments. I 
believe these demonstrate my ability to: think strategically, leverage technology, collaborate, 
lead, innovate and communicate. While the descriptions are a bit detailed, I trust they will give 
greater insight into my unique qualifications. 
 
Trinity Church  
(Pastor of Communications, CA megachurch) 10/2006 -Present 
 
1. Social Media & Digital Engagement 
Our website www.trinityonline.org is our digital hub for everything that is happening at Trinity 
Church. I work with our Pastoral staff and Ministry Assistants to ensure every event is accurately 
posted on the web. I oversaw the transition to a multisite WordPress platform with over 20 
different ministry websites. Using Google Analytics, we were able to simplify and reorganize our 
menu structure to help people find what they are looking for. Recently I coordinated a refresh of 
the design and made sure our website was 100% touch and mobile friendly. By leveraging several 
search engine optimization techniques, Trinity Church is nearly always at or near the top when 
someone searches for us on Google, Yahoo or Bing. I've also led the charge on our live-streaming 
and mobile giving strategies. 
 
I established and maintain our Facebook, Twitter, YouTube, Pinterest, Instagram, Spotify, weekly 
email newsletters, as well as oversee another half-dozen Facebook pages and groups. These 
enhance our current member’s engagement with the church, and more effectively communicate 
to our global internet audience. In additional, I write my own blog on Church Communications 
at www.bruceherwig.wordpress.com.  
 
2. Strategic Communication & Video Production  
If Trinity communications is a wheel, our monthly Connections Magazine is the hub. In early 
2007, I collaborated with the different Pastors to develop this magazine. Our goal was to provide 
our members with an entire monthly calendar as well as timely articles written by our Pastors 
and Ministry Leaders. This publication has become an invaluable resource for our Church. I enjoy 
working with our Pastors, Elders, Administrative Assistants and Volunteers to ensure that the 
quality and content best reflect the message and information we desire to communicate to our 
members and community. Most recently, I started a volunteer writing team that has contributed 
articles that we publish and leverage with social media and our weekly eNews email. 
 
In a society that is increasingly more video literate then print literate, it has been exciting to tell 
stories of God’s work in people’s lives through video. I have been involved in the creation and 
editing of many projects. In fact, currently there are over 800 videos on our YouTube channel and 
22 years of sermons on our TruthCasting channel. 
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3. Public Relations  
Positive third party promotion has helped our Communications Department generate 
enthusiasm for the people serving at our church, and has stressed the importance of our positive, 
godly impact within our church and community. By working with members of the press, and by 
feeding them relevant, newsworthy stories, our church is regularly featured in the local papers. 
Trinity Church received recognition for what we’re doing with social media at the denomination 
level and was featured in their EFCA Today publication. In addition, Air1 Radio did an interview 
with a campaign I did called “Face the Book,” encouraging our members to get their head out of 
Facebook and into “THE” book. 
 
4. Missions & Serving Internationally 
Missions have always been a big part of my heart and giving. It wasn’t until my involvement at 
Trinity that I have been able to participate by going and serving on missions trips.  

• Mexico – Our church has a large ministry in Mexico, building Loft Houses for the poor. I 
have been able to participate in several home builds, as well as participate in our annual 
Project Joy food box distribution 

• Haiti – In 2009 I was able to serve at the H.I.S. Home for Children orphanage in Port 
Prince. My experiences were featured on our denominations Magazine, The EFCA Today. 

• Moscow – In 2010 I had to privilege of serving two of our missionaries use English 
Language Seminars as way to build relationships and introduce themselves to the 
Moscow business community. My keynote address was titled “Marketing Like Einstein” 
where I went into details on my E=MC2 marketing formula. My other talk was on “Social 
Media and Networking.” 

 
Tri-County Realty  
(Residential Brokerage & Investment Company) 11/2003 - 10/2006 
  
5. Teamwork  
When my father asked me to join him in business, it was a difficult decision. He asked for a 
minimum three-year commitment to see what we could make of this real estate opportunity. After 
much prayer, I believed this was a once-in-a-lifetime opportunity with which I could honor him.  
 
The Real Estate market in 2003 in Southern California was booming. After getting my licenses, we 
went to work. My father and I organized our team around the functions of “Find it, Fund it, Fix 
it, Flip it or Fill it.” (I was the “Find it” guy). By working this way, we were able to grow our 
investment holdings from 30 to 140 properties in 18 months. This growth was more than we had 
expected and we were encouraged by our use of focused expertise and teamwork. 
  
6. Writing and Publishing  
I have always had an interest in writing. It had been one of my goals for a long time to write a 
book. Based on our experiences during the Real Estate boom, I compiled and self-published my 
first book, Bite-Sized Nuggets of Real Estate Wisdom, targeting the novice to intermediate investor. I 
additionally had two articles published in Smart Phone & Pocket PC Magazine, publications geared 
towards mobile technology enthusiasts.  

Article #1 The Pocket PC: A Real Estate Agent’s Friend 
Article #2 Leaving My Laptop Behind  
 

As you are aware, by the end of 2005 the Real Estate Boom was heading for bust. My position as the “Find 
it” guy was no longer viable. The Lord opened the door at Trinity Church where I currently serve. 

http://efcatoday.org/story/online-our-efc
http://www.smartphonemag.com/cms/_archives/Feb05/leavingmylaptop.aspx


 
 
Primerica Financial Services  
(A Division of Citigroup) 3/1997 - 10/2003 
 
7. Management / Volunteers  
I was promoted to the Regional Vice President Position in 2000 allowing me to run my own office 
in Denver Colorado. During my 7 years with Primerica, I gave over 400 seminars to both groups 
and families. I also developed a customized training curriculum that would help our team better 
relate to our clients, answer product questions and overcome pricing objections. 
 
During this time I developed both my enjoyment of public speaking and the ability to build 
rapport with people from many different walks of life and ethnic backgrounds. In addition to the 
responsibilities as a business owner and personal financial analyst, I recruited and trained a team 
of 35 volunteer representatives. I have found that working with and training volunteers has 
proved to be one of my most invaluable experiences.  
 
8. Paperless Office / Mobile App  
This customized database solution I designed, allowed me to improve my office efficiencies by 
eliminating many filing cabinets filled with paperwork. It also gave me the ability to track sales, 
manage mailings and organize my clients to provide them better service. This software freed me 
from having to manage excess paperwork and gave me more time to help individual clients.  
 
Back in the days of the Palm Pilot I wrote my own app so I and my fellow teammates could 
calculate life insurance quotes in the field without a laptop (this was 10 years before “apps” went 
mainstream). It took the home office 2 years before they were able to duplicate my efforts.  
 
Gregory, Inc.  
(International Wholesale Graphics Company) 7/1993 - 1/1997 
 
9. Marketing Design / Direct Mail  
I worked with our marketing team to increase the effectiveness and efficiency of all marketing 
pieces and products. My graphic design abilities in combination with my understanding of 
marketing strategy led to one of the most successful product launches in Gregory’s history.   
I was also responsible for the bulk of our direct mail pieces. By segmenting our databases and 
becoming more relevant to our target markets, we were able to achieve savings of up to 70 
percent in postage and printing...and increase our response rates at the same time. 
 
10. Developed my unique “Marketing” formula, E=MC2  
Marketing Effectiveness = Meaningful Communication 2 Customers that Count  
In my study and practice of direct marketing, I developed the E=MC2 formula. Following this 
process forces the disciplines of market segmentation, the need to create relevant content based 
on research (demographics, psychographics, etc), tracking systems and accountability. Not only 
do you increase your marketing effectiveness, as a side benefit, fewer dollars are wasted trying to 
convince the wrong people. You increase your marketing efficiency as well.  
 
Jay Conrad Levinson author of Guerrilla Marketing recognized my formula in one of his 
“Guerrilla Tips.”  
 



 
 
Education 
Liberty University, Lynchburg, VA 

• Business Administration - Marketing 
• Masters of Business Administration - M.B.A.  
• Dean’s List, Graduated Cum Laude 

 
Computer Skills 
InDesign Illustrator Photoshop  QuarkXpress PremierPro 
Microsoft Word PowerPoint Excel Access   
 
Strength Finder Signature Themes 

LEARNER – You love to learn. You are energized by the steady and deliberate journey from 
ignorance to competence. It enables you to thrive in dynamic work environments where you 
are asked to take on short project assignments and are expected to learn a lot about the new 
subject matter in a short period of time and then move on to the next one. 
 
STRATEGIC – The Strategic theme enables you to sort through the clutter and find the best 
route. It is not a skill that can be taught. It is a distinct way of thinking, a special perspective on the 
world at large. This perspective allows you to see patterns where others simply see complexity. 
 
INPUT – You are inquisitive. And yours is the kind of mind that finds so many things 
interesting. The world is exciting precisely because of its infinite variety and complexity. 
 
ACTIVATOR – “When can we start? You are not going to sit around waiting until all the 
lights have turned green. Besides, in your view, action and thinking are not opposites. In fact, 
guided by your Activator theme, you believe that action is the best device for learning. 
 
ACHIEVER – Your Achiever theme helps explain your drive. Achiever describes a constant 
need for achievement.You have an internal fire burning inside you. It pushes you to do more, 
to achieve more. After each accomplishment is reached, the fire dwindles for a moment, but 
very soon it rekindles itself, forcing you toward the next accomplishment. 

 
The bottom line 
It is my desire is to continue to use my abilities for God’s glory and the furtherance of the gospel. 
I consider myself to be a man of integrity with a strong commitment to doing excellent work. 
While I realize that my experience is diverse, I believe that my skills in Digital Marketing, 
Business, Graphic Design, Management, Database, Computer Technology and Non-profit work 
only enhance what I have to offer. I am passionate about my work and would welcome the 
opportunity to talk further.  
 
Thank you, 
 
Bruce Herwig 


